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Investor Relations kot Etoupikn) AtakvPEpvnon

E'INAI ANATKAIOX O OEXMOX
TOQN EIIENAYTIKOQN XXEXEQN (IR)?

ED®OXON YITAPXOYN:

« H ETAIPIKH ATAKYBEPNHXH (CG)
e O OEXMOX TOY EIAIKOY AIAIIPATMATEYTH
KATT

TI AZIA MAX ITPOX®PEPEI TO IR?



IR and EA (CG)




IR kot TEXNOAOITA

2XEXEIX

EIMIKOINONIA TEXNOAOTIA ETPATHIIKH

AHMIOY PI'TKH



Etaipikn Emikowvovia & Teyvoroyia

EmAektikn
Emkotvovia g
Etoupetiog

Ol Kavovieol/vopol
Emraccovy Ty
Ynoypeotikny Anpoocio.

ITinpogopnon

H omotoyio TS AYopos
ANUIOVPYEL YOPO Y0
IowoTikn ITAnpo@opnon

O<uoato-YMKO (LETOYOAOY10,..) -- EQIKTO LECH TEYVOLOYIOG
Meéoa (email, roadshows, etc) -- AmoootikoOTnTo & ATOTELECUOTIKOTTTO!
Xpnon I N Ipooupetikn AIT 1 YAII -- Xp1o1 e voroyiKOy Lecmy



KiOpiec opoaotnprotntec tov tunuoatoc IR

E=I KYPIEY IR APAYTHPIOTHTEX

» Opyavovovtog to IR tunua (Organising the IR office)
» Ytoyevoviac AAK (Targeting FMs and Shareholders)

» AvEdavovtog 11c “Avaivcelc”’ e Etapeioc (Increasing Analyst
Coverage)

» Evnuep@vovTtog Toug ypnuUatiotes, moAnteS, kKA (Informing Stock
Brokers, Market Makers, Sales People, ..)

» KoaAliepymvrtoc oyeoelc pe Anpocioypapovs, (Working Media and
Wires Relations)

» 2téavovtog AeAdtio Tomov (Distributing Press Releases)



Boowa epyaieia tov IR

Ywiotnc ocnuocioc n tpocoOmKOTNTo 7oLV TOAnTN-IR0O

A Awwiktvo — Web Site — MetoyoAoyto (Internet)

A Agitia Tomov (Press releases)

A Hiexktpoviko Tayvopopeio (Email)

A Tniepovikéc cuvoloAreCelc (Telephone queries)

A Tnieocvvornokéyels (Conference Calls)

A KabBoonynon Avaivtov (Feedback on analysts’ reports)

A ®voiko Tayvopopeio (Mailing info to Mailing List)

A Ooowropika (Offering, Relationship and Proactive Road shows)
A X2vvavtnoels (Group and One on One Meetings)



30%

25%

20%

15%

10%

5%

0%

Kowvotoutiec 6to IR mpoypapuo

Alelvn £peovva: TR magazine, Yearbook 2004, pg 19

2002

O Don't know

O Enhamcement of web site

O No plans

E Electronic communications

O Upgraded communications (eg

videoconferencing)
B Interactive annual report on the

web
O More site visits
B Individual reports online

O Private investor programme

B One on one contct with
investors
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Kowvotoutiec 6to IR mpoypapuo

Arelvi épeovva: IR magazine, Yearbook 2004, pg 20

2003

O Webcasting/regular web
updates

O Enhancement of web site
O More site visits/meetings
B Electronic communications

B More meetings/better selection
of meetings

O Upgraded communications (eg
videoconferencing)

B Interactive annual report on the
web

O Establish private investor
program
B Build IR program in the US

O Quarterly results/reporting




Amotereopotiko IR pecm

[TANpn e€aptnomn amod TEYVoAOYia Yiow amoTteAecaTiKO IR

B [Ipotictmg KaALYN 16N YUEVIG ETALPEING GOV ETIGNUN QOVT TNG
EIGMYUEVNG ETALPELOC

B Aueom Kol YpIyopn TANPOPOPNGT Y THV ETOUPELD,

m Tdon yo interactive sites

Web site

m Aueom TAnpo@opnon
B Avdivon BecUIKOV Ki 1010TOV PLETOY OV

MetoyoAoy10

B Opodomoinomn UETOYOA0YIO

m “Powerful tool”

m Penetration and targeting tool

Email , ) , ., ,
m Opoadomoinom Katd ye®ypopio, ETEVOVTIKO TOTO, ETAYYEALD,..



Amotereopotiko IR pecm

2NUOVTIKT EEAPTNON OO TEYVOAOYIN Y10 omoTeEAEGLUOTIKO IR

B Toxtikn evnuepmon TV ypnuatiotov, enevovtov, MME,..
AeAtio m ['priyopo ki €piktd péom email & fax 6” 6Ao Tov KOGLO
TYOmov m Anuiovpyio amotedeocpotikng “Data base”

B Anapoaitntn n ypnon otabepov Kol KvnToH THAEPOVOL
m T1 0o yivopaotav XQPIX to kivnto?

THKS(POJVO ®m ‘Evoc kardg IRO 6éyeton 30-50 tnAepovnuoto tnv nUEPQ.

B EmitokTikn Kot avoyKoio 1 ETTKOVoVIo Yol To TPLUVIoio Kot
Conference E10IKOTEP TOL ETTG10, OTTOTEAEGLLOITOL

Calls m Cost saving IR activity
m Yuvolacuog ue webcasting — mold amoTEAEGUOTIKOC



Amotereopotiko IR pecm

Ecdptnon amo teyvoroyia yio amoteAecuoTiko IR

m [Ipotn axtivoypogio amd ToVv avoAvT
K(IOOSTW“GTI m Xaptoypaenon tmg PAETOLY TNV eTonpeia. AAAOL OVOAVTES, KAT
AvolutOv = Accessibility 1s a fundamental criterion for coverage

m Regulation Fair Disclosure gave birth to web casting
Web m Webcasting of all Investor Presentations & Conference Calls

Casting m [Topadetyporo: :

m Xpnon PDF format, easier to download, navigate and print
Annual m Xprion HTML 7 cvvdioopé PDF & HTML
Report m Hatzioannou site provides site in four languages


http://www.nokia.com/
http://www.sabmiller.com/

Amotereopotiko IR pecm

Ecdptnon amo teyvoroyia yio amoteAecuoTiko IR

Fillin g m Filling péco tov «kEPMH»
(laws & m Filling nAextpovikd oto ASE, LSE, NYSE, NASDAQ
. m Accessibility and Equivalent Information
Regulations)
m Video webcasts of site visits
Site m Kapé-Kopé mapovcdion epyootaciov, KOTAGTIUATOS, KAT
AVATS IR B AvaAvon TpoldvT®mV UE KIVIUOTOYPUPIKT ETUEAELD

m Xpnion XBRL-extensive business reporting language

Other m Kootoc kot Budget

m Voting info & Proxy Voting via web



Amotereopotiko IR pecm

Emitaxtikn n ypnon

m EAANVEG oikovouIKoi dNuocIoypPAQol
m [a pETTOPTACL TOUG XPNOIUOTIOIOUVTAI KATA KOPOV OTTO
MEDIA Ta Daily News Twv EAAAVWY AvaAuTwy

m Anuioupyia KaAwV oxeoewv Pe ‘EAANVEC Kal CEVOug
OnuoaIoypAPouUG

m Reuters, Bloomberg, Bridge-Telerate, ....
m Report to them in English
Wi RES m [0 mo onuavtiko MME yia 1o IR
m ETmiokewn ota ypageia toug (ABriva, Aovdivo, NYC,..)
m 2 UvOeEOn PYE auTta “on line”



IRO eMIKOIVOVEL HECH TEYVOAOYIOC

Financial Characteristics Non Financial Characteristics
m Market Capitalization m Quality of Management
m Liquidity m Quality of Products and Services
m 3-year Revenue and EPS Growth m [evel of Customer Satisfaction
m Consensus Earnings Estimate m Strength of Corporate Culture
m Net Profit margin m Quality of Investor
= P/E Ratio Communications

= Price to Book Ratio m Effectiveness of Compensation
. Policies

SHARE PURCHASE



HIRI promoting Greece

‘Relations Institute
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Hellenic Ik
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